Collegiate Broadcasting Group 


P.O. BOX 3191 
ATLANTA, GEORGIA 30302 


LO JELKS, PRESIDENT 


Mr. Meses S. Beiton 

yirecter of Public Relations 
Johnson C. Smith University 
Charlotte lorth Carelina 28208 
Dear Mr. Belton: 
In reply te your letter of August 17, | am enclo 
the complete details concerning our "Campus Spot 
series for 1966-67. 

t sa cae a ou t a £ is ° 
| hope we may hear from you seon cencerning John 
Smithts participation in the series. 

indest regards. 

Very truly yeur 


» 1966 


In 1962, this organization developed the idea ef preducing 
@ series ef I5=-minute radio programs especially designed te better 
acquaint high scheel students with the efferings and requirements 
of the various colleges. Our study revealed that tee many students 
enter college (often net the best suited cellege fer their purpeses), 
with little er ne knewledge eof the colleges activities. 

Radio pregrams designed te supply this itnfermation, as teld 
by the students, faculty, and administrators would benefit both the 
student and the institution. 

"Campus Spetlight", as the series is called, reports what the 
prespective student can expect at the college, teld as factually and 
as accurately as trained reperters and writers can make it. These 
reports draw ne cenelusions, make ne gratuitous accusations, indulge 
in n@ speculations, or effer no opinions. The reperts will, hewever, 
arrange facts with an eye te their importance or dramatic valves and 


repert in depth, supplying a factual backgreund to help the listener 


to determine if the cellege will supply the training he seeks, 


HOW THE PROGRAM WILL OPERATE 


The nature of this series necessarily means a considerable 
amount of background information must be obtained. After a college 
informs us of their desire to join the series, we immediately con- 
tact the college's Office of Public Relations for reference material 


which enables our staff to begin outlining the college program. 


During the months of April and May, our production crew visits 
those colleges joining the series to tape material for the program. 
We seek interviews with the president of the college, members of the 
faculty, and as many students as possible. Usually the college 
assigns the director of public relations to work closely with our 


staff in selecting material that will be used in the program. 


A draft of the program is sent to the college from Atlanta for 
its approval before the final taping is done. The final program 


content is also presented to the college. 
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THE AUDI ENCE 


Most radio executives agree that the audience for informational 
programming on radio has a great potential. This kind of programming, 
however, is small - it should be enlarged. 

Collegiate's "Campus Spotlight" series is offered to radio 
stations that program specifically to the Negro audience, |t has been 
estimated that 65% of Negro radio listeners prefer staliions that direct 
their programming to them. This series appeals especially to the 
Negro, we feel, because of its very nature and because of the Negro's 


increasing demand for more informational programs on radio. 


PROGRAM TIME 


The "Campus Spotlight" programs are prepared in |5-minute segments. 
Each college program will be broadcasted in twelve different cities 
beginning in September. The stations broadcasting the programs will 


be selected from those associated with the Collegiate Broadcasting 


Group. Each college will be informed in advance of the radio station, 
date, and time its program will be broadcasted. 
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FINANCIAL CONSIDERATIONS 


The idea of this production ts not a commercial proposition. 


The series is termed "educational" and cannot accept commercial 


sponsorship. 


A $125.50 production and engineering fee is charged the college, 


however, which represents the only funds sought from the college. 


Simply inform us of your desire to join the "Campus Spetlight" 


series for '66 before April |, 1966, Correspondence should be 


addressed to: 


Mr. to jJelks, President 
Collegiate Broadcasting Group 
P.O BOR a l9t 

Atlanta, Georgia 30302 
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ABOUT COLLEGIATE BROADCAST ING 


The Collegiate Broadcasting Group is a private organization 
which lists as its main objective; to increase and improve the quality 


of radio programming directed to Negroes. 


The organization is Negro-owned and began its operation on 
February |, 1963. The idea of the organization was first proposed 
in early 1960, while its Founder-President, Mr. Lorenzo Jelks, was 


completing his senior year in college. 


Beginning with only five stations broadcasting its programs, the 


Group now lists over fifty stations, with which it is associated. 


CBG is presently concerned with news and public affairs pro- 
grams. However, plans call for the production of drama, discussion, 


debate, and quality music programs. 
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Collegiate Broadcasting Group 


P.O. BOX 3191 
ATLANTA, GEORGIA 30302 


LO JELKS, PRESIDENT 


Mr. Meses §S f 

Director of Public Relations 
Johnson Cy. Smith University 
Charlotte, North Careline 


Dear Mr. Belton: 


Thank you fer the final confirmation yesterday for us to in- 


clude Johnson C. Smith University in our "Campus Spotlight” 
series this year. We welcome your institution te the grow- 
ing list of institutions participating in the series yearly. 


y 


rorm 


fer your signature. Th 


a 


y of the > 
In the meantime, you will be advised in advance when our 
ion crew is expected to arrive at Johnson C. Smith. 


losing an agreement 
c . 
form may be retained fer your records. 
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g yeu fer your interest in our activities and the 
eppertunity te include Johnsen C. Smith University this year. 
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Very yours, 


ook 


Collegiate Broadcasting Group 
P.O. BOX 3191 
ATLANTA, GEORGIA 30302 


LO JELKS, PRESIDENT 


Octeber Ii, 1966 


Mr. Meses S. Belten 

Directer ef Public Relatiens 
jJehnsen C. Smith University 
Cherlette, Nerth Careiina 


Dear Mr. Belten: 


| am enclesing a suggested eutline fer the taping ef the 
Jehnsen C. Smith University "Campus Spetlight" series fer 
1966-67. We plan te tape the radie pregram at yeur 
university during the week ef Nevember 7. We expect te 
previde yeu with a mere exact date shertly. 


As usual, a special! pertien ef the pregram will be reserved 
fer the president ef the university. We weuld alse want te 
recerd the university anthem te be used fer backgreund effect. 


Thank yeu fer yeur ceeperatien,. 


Very truly yeurs, 
B Sp. / 
atl CETL artnet 
j { (CHa 1 Sy / irri 
Richard Herris 
Preductien Manager 


RH/va 
encl. 
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COLLEGIATE BROADCASTING GROUP 
ROGRAM TITLE= "Campus Spotlight” 

Purpose- To present a factual audio-portrayal of the various 
colleges and universities to better acquaint high school 
students with the various institutions. 

Program Time- 13 minttes 


Intro and Closing-2 minutes 
Expected Airing Date-December through May on a weekly basis 


The program will concentrate mainly on four aspects of the 
institutions: 


History of the institution 
ulum of the institution 


Student and faculty responses concerning institution 


n 


Statement from the president o£ the institution or the 
nstitution’s Dean of Instruction 


PROGRAM? 
President of the college 
Director of Admission 
Director of Public Relations and Development 
Professors of various Departments 
President of Student Government Association 
Director of Athletics 
Various students of the College 
An Alumnus of the institution({if possible) 
Institution’s music director 


Various club members 


Material for each program will be gathered at the 
various institutions 


B. Final program content will be prepared in Atlanta. 
DISTRIBUTION : 
A. Programs will be carried over stations associated 
the Collegiate Broadcasting Group as a public servi 
No Commercial announcements may be injected into th 
program content. 
REFERENCES ; 
A. Collegiate‘s own source 
(1) United Negro College Fund 
(2) Negro Press Association 


(3) American Association of Colleges and Universities 


(4) National Urban League 


(5) Public Relations Department of each institution 


VII. PRODUCTION CREDITS: 


A. Produced by the Public Affairs Department of the 
Collegiate Broadcasting Group (which is solely 
responsible for its content). 


Collegiate Broadcasting Grouy 
P. O. BOX 3191 


ATLANTA, GEORGIA 30302 


Mr. Meses S. Belten 
Directer ef Public Relations 
Jehnsen C. Smith University 
Charlette, Nerth Céereline 


Collegiate Broadcasting Group 
P.O. BOX 3191 
ATLANTA, GEORGIA 30302 


LO JELKS, PRESIDENT 


October 25, 1966 


Director of Public Relations 
Johnson C. Smith University 
Charlotte, North Carolina 


Dear Sir: 


This is to advise that our production crew is expected 
to arrive at Johnson C. Smith University on Thursday, 
November 3. 


Very, truly yours, 
sot ey ae hla: 
Richard Harris 
Production Manager 


RH/ j 


___ ~ @ollegiate Broadcasting Group 
P.O. BOX 3191 
ATLANTA, GEORGIA 30302 


LO JELKS, PRESIDENT 
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November 25, 1966 


Mr. Moses Se. Belfon 

Director of Public Relations 
Johnson C. Smith University 
Charlotte, North Carolina 28208 


Dear Mr. Belton: 


We are scheduling Friday, January 13, 1967 as a convenient 
time for our production crew to return to your campus to 
record the "Campus Spotlight" series. Since we will be 
recording at Saint Augustinets College during the morning 
hours, we would want to reeord at your university during 
the afternoon. 


Thank you for your cooperation in this matter. 


Very truly yours, 


hid Warns 


Richard Haerris 
Production Manager 


RH/j 
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COLLEGIATE BROADCASTING GROUP 


Number 100 11 


AGREEMENT between OHNSON C. SMITH UNIVERSITY 


COLLEGIATE BROADCASTING GROUP to produce radio programs as specified below: 
NAME OF PROGRAM: "CAMPUS SPOTLIGHT" 
LENGTH OF BROADCAST HOUR DAYS ‘TIMES PER WEEK TOTAL NO 


; TIMES 
I5-Minutes N/A N/A N/A +2 


DATE TO START N/A 
DATE TO END N/A 


PROGRAM MATERIAL AND INSTRUCTIONS 


Program material to be gathered at University with finished 


} 


oroduct presented to University. 


Net Station Line Other 
RATES Time Talent Service Charges Total 


Each Broadcast $ N/A $ N/A $ N/A $ N/A $ N/A Per 
Broadcast 


TOTAL CHARGE - $125.50 production & engineering fee. 


In return for said services the Purchaser agrees that payments are to be made to the 
COLLEGIATE BROADCASTING GROUP as follows 


This contract is subject to all Federal, State and Municipal laws and regulations 
now in force, or which may be enacted in the future, 


WITNESS our hands and seals the day and date first above written. 


Purchaser 


By 
Officer 


Accepted By 
Pregident 
COLLEGIATE BROADCASTING GROUP 


City Charlotte, State North Caroline 
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COLLEGIATE BROADCASTING GROUP 


Number 


AGREEMENT between 


COLLEGIATE BROADCASTING GROUP to produce radio programs as specified below: 


NAME OF PROGRAM: “CAMPUS SPOT LICHT" 
LENGTH OF BROADCAST HOUR DAYS TIMES PER WEEK TOTAL NO 
TIMES 
I5-Minutes N/A N/A N/A 12 
DATE TO START nt / 2 
DATE TO END ni /A 
PROGRAM MATERIAL AND INSTRUCTIONS 
rogram meterial to be gathered at university with Finished 
orocuct prescnicd te University. 
et Station Line ther 
RATES Time Talent Service Charges Total 
Each Broadcast $ ./, - Bre Per 
se ™77*~ Broadcast 


$y iF hay, 


In return for said services the Purchaser agrees that payments are to be made to the 
COLLEGIATE BROADCASTING GROUP as follows 


This contract is subject to all Federal, State and Municipal laws and regulations 


now in force, or which may be enacted in the future, 


WITNESS our hands and seals the day and date first above written. 


> fi, 2 pH UPCRASOL ao G5 6 ye 
By 
6 3 RE OLLLCON + ne sea oa 
Accepted By 
COLLEGIATE BROADCASTING GROUP 
Address Lo! arene 


City charlotte, State,,.., 
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- aA COLLEGIATE NEWSLETTER 


COLLEGIATE BROADCASTING GROUP 
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50 COLLEGES SOUGHT, 25 SIGNED 
Collegiate Broadcasting has already 
signed 25 colleges and universities for its 

1966-67 ''Campus Spotlight"! series. 
However, CBG officials are working to 
attract at least fifty institutions to the 
series, 

Group officials hope to reach its goal 
by the end of September. The organiza- 
tion has its first opportunity to obtain a 
$5,000 matching grant if it can attract 
fifty institutions to the series. 

The ''Campus Spotlight'' series is pro- 
duced to better acquaint high school 
students with the offerings and require- 
ments of the various institutions, 


JELKS TAKES HIS RADIO STATION 


i 


IDEA 1 TO COUNCIL OF PRESIDENTS 


CBG President Lo Jeiks went before 
the Council of Presidents of the Atlanta 
Univer sity Center to explain his proposal 
for a college radio station in that community. 

Mr. Jelks told the Council that the 
proposed radio station would be entirely 
student-operated and will transmit by a 
special engineering principle called carrier- 
current. CBG is convinced, he stated, that 
it can provide a valuable service to the 
college community and motivate more 
Negro students to enter the growing field of 
professional radio broadcasting, 


TALLADEGA SIGNS FOR SERIES AGAIN 


ee iiicns«s—) 


Talladega College in Talladega, Alabama 
has signed for CBG's ''Campus Spotlight" 
series for the third straight year. Talladega 
and Morehouse are the only colleges that 


have participated in the series on a continuous 


basis since the series began. 

According to Richard Harris, production 
supervisor for the 1966-67 programs, a 
number of the colleges that participated last 


P.O. BOX. 3191 


ATLANTA, GEORGIA 30302 


AUGUST 1966 


JD ah IF iveietcl MAY EXPAND TO TV 

CBG's production crew may be taking 
television cameras to the various colleges 
and universities in the next two or three 
years. 

Group President Lo Jelks said his 
organization is ''definitely considering"! 
expanding the ''Campus Spotlight" series 
into television, 

Jelks explained the television idea as 
an ''expansion move’! and made it clear 
that the series will continue to be pro- 
duced for radio. 


CAN RADIO DO IT? 
NOTE: (The following editorial appeared 
in the May edition of Morehouse College 
Maroon Tiger) 


There has been some talk about the 
possible initiation of a radio station in the 
Atlanta University Center. The rumor 
goes that the station will be operated 
primarily by students. This is a good 
idea. Heretofore, the colleges in the 
Center have suffered from the disease of 
incommunication, Student publications, 
yearbooks, and newspapers have taken 
pride in expressing life and leisure on the 
respective campuses, Yet, no serious 
efforts have been made to create a homoge- 
neous dialect between the students here in 
the Atlanta Univer sity Center. 

This failure can be attributed to in- 
effectiveness of the student publications, 
especially the student newspaper. The 
student newspaper has operated on one level 
of communication, a level that has failed to 
reach all students in the Center. A radio 
station would be a good remedy for the 
problem of communication, 

Radio can doit. The idea needs 
serious and sincere consideration, 


year for the first time are renewing again this 
year. Healso noted that CBG is attracting a 
number of colleges for the first time this year. 


THANK YOU FELLOWS! 


TAPING SET FOR OCTOBER AND NOVEMBER 


ct | cine | eee 


Richard Harris, production supervisor for CBG's 1966-67 "Campus Spotlight" series, has 
announced that CBG's production crew will visit colleges and universities in October and November 


to tape the college series. 
All institutions will,;be advised in advance of the time the production crew is expected to arrive 


at their campus. 


